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Andrew Wetzler and I have been in SEO and PPC a long time (pre-Google), so its

interesting for us to watch Google using its market power to compel continual optimization

by marketers. We discussed Google’s unmatched power to drive change in best practices. HOT NEWS
Is it an abuse of power or a force for good, driving continuous improvement? Each
marketer and for that matter regulator or legislator has their own opinion.
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Andrew and I also reminisced while discussing the best practices that marketers should be
implementing now, the continued importance of SEO, how great content drives search
(paid and organic) as well as social media, and what changes the future might bring. We
also discussed what marketers should be doing now to prepare for those inevitable

changes.
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The eMarketing Association educates and informs marketers
about best practices in digital marketing as well as traditional

marketing as it becomes more digital. Content. interviews, and

events are our primary areas of focus.

Contact us: ema@emarketingassociation.com
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